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Getting to know trnd and 
Brut Sport Style

Our trnd project

Welcome to our latest project with New Brut Sport Style 
Deodorant

New Brut Sport Style is the latest distinct fragrance in the Brut 
sporting legacy. If you’re looking for long-lasting protection 
and the confi dence that comes with smelling great pre and post 
workout then you’re in the right place. Over the next four weeks 
we’re going to try out this great new fragrance, spread the word 
to friends and family, and share our feedback with the brand.

Take a look through this booklet for more info on this modern 
take on an iconic scent.

Let’s get started!

As the next four weeks unfold we will:

Have your say.

Feedback on the long-lasting scent via the two 
online surveys.
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Spreading the word.

Spread the word about the product through 
online reviews.
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Your contributions.

Collect the opinions of those around us and 
share our thoughts on the blog, with the rest of 
the team and also with the brand.
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Time to get testing.

Try out Brut Sport Style and share experiences 
with friends, colleagues, family and others.

1
Time to get testing.
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In week one you’ll receive a starter kit, full of interesting information, ideas and triggers 
to help spread the word about New Brut Sport Style Deodorant. Your kit will include:

For you to try out... 

•  A 200ml can of Brut Sport Style Deodorant

•  This insider’s guide

For you to pass on to friends, family… 

•  10 x money off  Brut Sport Style Deodorant coupons

•  10 x cricket fi xture guides

•  ’Spread the word’ product research sheets

What’s in your starter kit?

Like what you see?
Share fi rst impressions of the product on our project blog: www.trnd.co.uk/brut
Email any questions to you have us at: lizzy@trnd.co.uk, we’ll get back right away.

Get unpacking!

Time to get testing

In the anticipation of your starter kit’s arrival why not invite a couple of mates 
around for a beer while you open it? You’ll fi nd that you’re already spreading the 
word without much eff ort. Have a look through the booklet and check out the 
insider info.

Make sure you capture the moment.
 
Take photographs of the fi rst spray and capture the initial reactions. You can 
upload your photos to www.trnd.co.uk/brut
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Have your say

Over the course of the project we’ll invite you to send us your opinion on the new 
Brut scent via two online surveys that will take place during the four weeks of the 
project: 

There’s an Initial Survey (which is online now) and a Final Survey.

We’ll let you know via email when each survey is live.

The feedback will be sent straight to the brand, so make sure yours is included.
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Your contributions

Your role as a product researcher for Brut Sport Style is vital.

In your starter kit you’ll fi nd some ‘Spread the word!’ sheets, we want you to share 
these out amongst your colleagues and friends and collect their opinions in return. 

As a Brut expert with insider information it’s your chance to share your reviews 
online and help others, who are thinking of trying out a new scent choose the right 
product.

Leaving reviews online is simple — just go onto review sites like Amazon or on social 
media networks such as Facebook and Instagram. Share your honest opinion about the 
product and send the link to us via https://www.trnd.com/uk/member-area/brut.
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Spreading the word

Share your impressions of the product and make sure you let people know what 
you think of Brut Sport Style and its modern take on an iconic fragrance.

Spreading the word is simple — take your Brut Sport Style with you to the gym 
or the changing room and tell your mates about the project, while you’re there 
impress them with some of the interesting insights you get over the next few 
pages. 

We’ve listed a few suggestions for getting the word out there (check out page 11 
onwards) but you’ll no doubt have the best ideas yourself, so check out the blog 
and let us know your thoughts: www.trnd.co.uk/brut

3

New Brut Sport Style 

New Brut Sport Style Deodorant combines the enduring quality and iconic, manly scent 
of Brut with a fresh and modern sports style fragrance.

Brut Deodorant Sport Style combines long-lasting protection and confi dence with a fresh 
and distinctive fragrance, so you can smell great from the shower to the sports fi eld and back 
again.

The classic yet distinctive fragrance has citrus top notes and bergamot, lemon, grapefruit
and mandarin, rounded off  with sandalwood and cedarwood.

With a renewed sense of vigour and a range of fragrances that are bold, confi dent and 
every-inch right for today’s modern man, Brut is well and truly ready for 2016.

Brut Deodorant Sport Style combines long-lasting protection and confi dence with a fresh 
and distinctive fragrance, so you can smell great from the shower to the sports fi eld and back 
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What does it mean to be a man in 2016? The modern Brut man

50 years ago the answer to this question might have been an easy one to answer but in 
2016, the role of “man” has undeniably shifted. 

Brut, much like a well-tailored suit, never goes out of style. Enduring quality isn’t an old 
school sentiment, it’s about the timeless qualities of manhood. With New Brut Sport Style 
you can be every inch the classic, contemporary man.  

Depending on the year you were born, it’s likely that your father worked 50-hour weeks and 
smoked like a chimney, while your mother ‘kept house’ and cooked a huge roast dinner every 
Sunday, but it’s unlikely that your current family unit reflects this (even the roast dinner is 
facing extinction!).

Men today relish the idea of being a great father to their children, they expect their share of 
household chores and they’re just as likely to knock up a protein-rich stir fry for lunch on 
Sunday as a carb-heavy roast.

So how does a modern man stay on top of his game in this ever-evolving world? He stays 
stylish and keeps it classic and what better way to do that than with a new take on most iconic 
fragrance brand of all time: Brut for Men. 

A Brut man defines his own sense of style — he doesn’t adhere to the latest trends but keeps 
a classic style that always appears effortless.

He keeps fit and knows how important it is to look after his body.

He acknowledges his mistakes, and understands that every misstep is just another opportu-
nity to improve himself.

He is a gentleman. He is respectful of the opposite sex and is courteous and comfortable with 
people even when they’re different from him.

His talents are transformed into results through hard work and a healthy dose of self belief.

He loves to win but knows it’s not the sole purpose of taking part — often the thrill of the 
chase is the real victory. Brut men play hard but fair regardless of what the world has in store 
for them.

8 9



Brut Sport Style 
Deodorant is a modern 

take on a classic – 
it combines the enduring, 

iconic quality of Brut 
with a fresh and 

modern ‘sport style’. 

The key messageTips to get you started

We’re looking forward to getting started and, in order for 
us all to contribute effectively, we’ve laid out a couple of 
guidelines that should be very easy to follow.

Be direct
You can be completely upfront about the fact that you’re taking 
part in this campaign and that you’re testing out Brut Sport Style 
as part of a word of mouth campaign with trnd. You don’t have 
to be a secret salesman — simply share your opinions on the 
product and say how you got your can of Brut.

Be yourself
Don’t overdo it! We just need you to tell your friends what you 
think of the product and to get their opinions too. It’d be great if 
you loved the scent but we’re not asking you to do the hard sell.
Like you, your friends should have a personal opinion about the 
products of the project and we’ll be waiting to know what you all 
think!
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Part of your involvement in this project with 
Brut is to spread the word about the scent. 
We’ve included a few ideas to get you started 
but if you’re feeling creative then share your 
ideas for spreading the word on the project 
blog! 
www.trnd.co.uk/brut

Euro 2016 is fast approaching and folks across the UK and Ireland will be glued to their 
screens all summer. Germany are favourites but there’s no obvious shoe-in for the trophy this 
year, even England are in with a shot.
 
A sweepstake with your friends acts as the perfect excuse to watch every game — it’s entirely 
up to you whether you choose to play for money or honour.
 

Brut Sweepstake Rules:

1.   Decide what the prize will be. You can add a 
money-off  coupon for Brut Sport Style too.

2.   Write the names of every country involved in 
Euro 2016 on a slip of paper and fold in half.

3.   Gather your pals around and take it in turns to 
choose a slip.

4.    Repeat this until all of the slips have gone.

5.  Watch every game until the fi nals! 

6.   Award the winner their Brut coupon and any 
other winnings. Simple.

If you need your memory jogging, all 24 teams 
are listed to the right.

The Brut sweepstake

Ideas for spreading the word

Cricket season is upon us. Play is already underway so why not take this quiz along with 
you (as well as your can of Brut Sport Style) and test the your friends‘ cricket know how 
during a break from play?

The great cricket quiz
Answers: 1. Ian Bell 2. Green 3. Edward IV 4. Essex 5. Joe Root 6. James Anderson

Which English cricketer has played county cricket for Warwickshire since 1999 and 
signed a new three-year contract in 2015?

Q 1.

What colour are the caps worn by the Australian cricket team?Q 2.

Which king declared cricket illegal in 1477?Q 3.

Which county did Graham Gooch represent throughout his cricket career?Q 4.

Whose autobiography is entitled, simply ‘Bringing home the Ashes’?Q 5.

Which cricketer is the proud Brand Ambassador for Brut Sport Style Deodorant?Q 6.

Let them know that you’re taking part in the Brut Sport Style project and share some of 
the insider info on Brand Ambassador, James Anderson, from page 16.
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Brut Sport Style is like your favourite white t-shirt. It’s clean, fresh and goes with 
everything. Next time you’re cooling off after a sports or gym session, do a style round-
up and fi nd out who is your most stylish Brut friend. 
 
Quality never goes out of fashion. It’s why Brut is still a major player in men’s grooming even 
though it was fi rst launched over 50 years ago. These classic items were stylish in the 50s and 
they’re just as cool today.

The leather jacket. Made cool by James Dean, the 
leather jacket is a wardrobe staple for any Brut man. 

The beard. The beard experienced a brief dip in popu-
larity in the 80s but, let’s face it, not much came from 
that decade. Young or old, the beard is here to stay.

Wayfarers. Like Brut, these shades are synonymous with 
style. If you’re still wearing these then you still look cool.

Peacoats. It might be the wrong season for peacoats but 
it’s never the wrong year. If you donned a peacoat last 
winter then you looked all style.
 

Give your friends a point for each and award your most 
stylish mate with the award of ‘Brut Man’. Give him one 
of the money off  vouchers in your starter kit so he can 
add the scent of Brut Sport Style to his classically stylish 
wardrobe.

The changing room challenge

Be sure to take your Brut Sport Style Deo-
dorant with you to the gym or sports fi eld 
changing rooms. It’s a great time to let your 
sporting friends know about the fresh and 
intense new fragrance of Brut Sport Style. 
Whenever anyone asks what you’re wearing, 
tell them about the project and share one of 
your money off  coupons.

The style roundup The king of fragrance

Enduring quality ― it’s about timeless qualities that make a man. Thanks to its iconic 
branding and manly scent, Brut has never had a problem attracting iconic stars…

The king of the ring
The great Muhammad Ali was an ambassador for Brut. If it’s good enough for the Heavy-
weight Champion of the World then it’s good enough for us.

The king of the mullet
The legendary Kevin Keegan was a Brut ambassador at the height of his footballing career. 
Thankfully, he’s scaled back the mullet in recent years but we don’t doubt that he still knows 
his way around a ball.

The king of cricket
Right up to present day, Brut only use the fi nest sports men in their campaign. England’s 
all-time #1 wicket taker, James Anderson is now the Ambassador for the New Brut Sport Style, 
a fresh, intense and all-man fragrance.

The king… 
It is thought that Elvis Presley used Brut and he’s the king of…well, he’s ‘the king’.
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James “Jimmy” Anderson Brut in assocation with 
Unilever

Brut have a proud history of linking with the fi nest sports’ 
men of the time and their partnership with James Anderson 
is no exception. Unilever’s vision is to help people look good, feel good and get 

more out of life and, with Brut, they’re living up to their mission.
 
In the UK Unilever products can be found in nine out of ten 
households and if that didn’t include yours already then it will 
now.
 
In a history that now crosses three centuries (and began with 
Sunlight Soap in the 1890s which helped to popularise cleanli-
ness and hygiene in Victorian England), Unilever‘s success has 
been infl uenced by the major events of the day ― economic 
boom, depression, world wars, changing consumer lifestyles 
and advances in technology. And throughout they‘ve created 
products that help people get more out of life ― cutting the 
time spent on household chores, improving nutrition, enabling 
people to enjoy food and take care of their homes, their clothes 
and themselves.
 
Now, more than ever, we as customers are more socially, 
environmentally and civilly motivated and Unilever see that. 
They are increasingly embedding sustainable thinking into their 
day-to-day activities. In 2004, they became a founding member 
of the Roundtable on Sustainable Palm Oil (RSPO) in a bid to halt 
deforestation.
 
Unilever was born at the time of the Great Depression of the 
1930s and has had to deal with many economic and fi nancial 
crises since. Being able to respond quickly to rapidly changing 
market conditions will ensure they emerge throughout the 21st 
Century, stronger than ever.

Anderson is England’s all-time leading wicket taker with 433.

He has a social media following of 1.4million (there’s even a 
twitter handle based on his beard!).

He’s ambidextrous.

He’s happily married with two daughters, Lola and Ruby.

He’s known as the Burnley Lara on account of his birthplace and 
lower-order batting!

His autobiography is entitled ‘Jimmy: My Story’.
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Meet our Brut contactThe New Sport Style Range

The fresh and intense scent of New Brut Sport Style range is available in both 200ml 
deodorant and 100ml aftershave.

Say hello to Dan, the Marketing Assistant and our contact at Brut. He’ll be keeping up 
with the project and can’t wait to hear what you have to say about the new fragrance. 
Make sure your opinion is heard!

Deodorant
SPORT STYLE 200ml
A fresh and intense fragrance, for the casual yet refi ned man.

ORIGINAL 200ml
The unmistakable and classic fragrance of Brut in a Deo, 
for the classic Brut proper man.

MUSK 200ml
An intense fragrance with warm precious woods notes, 
another classic Brut fragrance.

ATTRACTION TOTALE 200ml
The classic, masculine cool of Brut in a fresh new fragrance.

Aftershave
SPORT STYLE 100ml
A fresh and intense aftershave with sparkling aromatic 
tones.

ORIGINAL 100ml
The classic Brut fragrance, contains glycerin to calm the 
skin post shaving.

SPLASH-ON LOTION 200ml
A lighter Brut fragrance to splash all over!

Anti Perspirant
ORIGINAL 200ml AEROSOL-and-ORIGINAL 50ml 
ROLL-ON
24 hour perspirant protection in the iconic Brut 
fragrance, available in both aerosol and roll-on.

Shower gel
ORIGINAL 250ml SHOWER GEL
The great smell of original Brut now comes in a shower 
gel format.
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Blog: www.trnd.co.uk/brut 
Email: lizzy@trnd.co.uk


